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Background 

Breastfeeding is acknowledged by the World Health Organisation as the best means of giving 

infants a normal, healthy start to life.  It not only provides the correct amount and balance of 

nutrients for optimal growth and development, it also protects against many illnesses for both 

baby and mother, both while breastfeeding occurs and after weaning from the breast. 

Breastfed babies are many times less likely to develop respiratory infections and gastroenteritis in 

the first year of life than bottle-fed babies.  Their mothers have a reduced risk of ovarian and 

breast cancer and may find it less difficult to return to their pre-pregnancy weight than mothers 

who do not breastfeed. There is also some evidence that non-breastfed children have a greater 

risk of obesity in later childhood.  Breastfeeding in the first year of life reduces the risk of infant 

mortality. 

Research 

In May 2012, Swindon NHS commissioned the Bristol Social Marketing Centre to suggest a social 

marketing solution which would lead to an increase in the initiation and duration of breastfeeding 

to 6-8 weeks and beyond.  The overall aim of the project was to improve health and well being of 

mothers and babies by contributing to a cultural shift towards breastfeeding as a normal and 

desirable way to feed a baby. 

Results 

We began by updating our knowledge of the literature, building on previous work on the choices of 

early infant feeding amongst teenage mothers in Bristol. This was followed by a small empirical 

study to enable us to understand specific local issues in play in the identified areas of Swindon. 

Running in parallel to this qualitative work, the research team began to identify ‘assets’ in the area 

(local people, places, events, activities, community strengths, etc.), to be used by the Engagement 

Lead to start building relationships with the community. Volunteers have been recruited to take 

advantage of the depth of local insight and contacts needed for successful co-creation. 

The next phase is to design and deliver co-design activities with the full involvement of local 

people recruited via the research and the initial engagement work. During these activities, 
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volunteers will assist researchers in generating a programme of support/events/communications 

that respond to the objectives initially set by NHS Swindon, and checked with local people. The 

objective is to create a sustained stream of activity, owned and delivered by the local community 

that ensures that improved breastfeeding rates are sustained over time. 

 


